Medaglia D'Oro

CHALLENGE

Medaglia D'Oro is America’s #1 Italian-style espresso, but had seen its
sales slowly eroding as an older generation of immigrants was supplanted
by “baby boomers."”

SOLUTION

Block & DeCorso's public relations team created a program for Medaglia

D'Oro that went beyond traditional press releases about the company

and products. We developed a matte service article for summer reading, o

titled “Chilled Mocha Espresso Delight” which featured a recipe specifically i . caoﬁs"'“’“’ Float can
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calling for use of Medaglia D'Oro Espresso.
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RESULTS
The matte service article:
+ Was picked up by 828 newspapers in 42 different states. o Ao C0coa, Serye i 2nd
* Provided exposure of the brand to over 40,455,000 readers. a0 Selteer or clup long-];::;c;]edsgoon.
* Played a significant role in a sharp boost in sales. Wh"?"ef"“’ﬂm (for ferving
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our Brand-Edge™ Process.
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